




Evaluation Criteria and Methods 

Marketing and advertising methods that allow for immediate feedback, including social media, e-blasts and press 
releases are extremely valuable in shaping future campaigns. We analyze the metrics and adjust our strategy 
accordingly. In addition to this feedback, we measure attendance and if applicable, profits. General surveys that ask 
for overall park feedback also play a large part in not only our marketing efforts but programming and offerings. 

PRC deploy a user survey every 10 years, which pose a series of questions to park visitors to gauge the following: 

• satisfaction levels • public usage 

• needs assessments

• facility conditions

Feedback is used to shape the future of the parks system. Due to COVID, this survey was delayed and deployed 14 
years after the last. 
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